POSTERS
Any poster you create will be marked from a Marketing perspective following the AIDA formula:

ATTENTION - does it grab a viewer’s attention on first glance (this can be done in various ways:  size, shape, colour, dimensions, visuals etc)

INTEREST - after the first glance, does it hold a viewer and change the attention into interest (this is the subject matter of the poster, as well as the finer details added to the poster such as borders, paper quality, graphics, lettering/font etc)

DESIRE - does the poster create desire in the subject matter - does the viewer want to read more about the subject?

ACTION - usually your poster will not address this aspect which is to cause a viewer to take action.  

Here are some helpful hints when it comes to designing your posters for this course:

1.  Make sure your poster has a theme that is present throughout the poster.  Usually the KISS principle is recommended (Keep it Simple Silly - this means don’t make it too busy) but sometimes a detailed poster may be more suitable for a particular project.

2.  Make sure you remember that a Marketing teacher is evaluating the poster; thus, the look of your poster really matters!  This means that you should include all the required elements for that particular poster AND then focus on how it is all put together (displayed).

3.  If your handwriting leaves something to be desired, then use computer text but choose your font and size carefully to complement the poster.

4.  Ensure your name and block is on the poster (preferably on the front).

