COURSE OUTLINE FOR MARKETING 12
Teacher:  Mr. R. Sangha

Supplies:  Notebooks, pens, pencils, colored crayons etc.

Students will develop communication, presentation, public speaking, and critical thinking skills while learning the fundamentals of marketing.  The key difference in Marketing 12 is the perspective:  a business’ point of view rather than that of the consumer (as in Marketing 11).  A variety of teaching and learning methods will be employed:  group work, real world business ventures, presentations, research, field trips, guest speakers, report writing and working outside of the classroom environment.  This course is heavy on the project work side and this should be noted.  

Depending upon a student’s motivation, they will have the opportunity to establish and run a school store at McNair as well as other business ventures. 

CONTENT
A.
Marketing





10 hours 

B.
Marketing Research



20 hours

C.
Branding, Packaging & Pricing


20 hours

D.
Sales Promotion, Advertising & Sales
20 hours

E.
Transportation & Distribution


20 hours

F.
Optional





30 hours

EVALUATION
Each Term






Overall





Assignments




20%

Term 1

45%

Projects/Presentations


45%

Term 2

55%

Tests





30%*


Completion




5%




*Students will be given open book time on the day of the test and only on the day of the test.  Students can write the test if they are away (with a valid excuse for absence) but will not receive open book time.

**If you are assigned group work, please choose members that you can work with.  Remember, friends do not always make the best partners for projects. 

***Since we meet daily (Semester System), late assignments/projects will receive a penalty unless a written note is provided by the parent.

Parents/Guardians: please read this outline and sign the bottom of this sheet.  If you have any questions, I can be reached at the school at 604-668-6575 or via email at rsangha@sd38.bc.ca (please specify the name of your son/daughter in your email).

Parent/Guardian Signature ____________   Student’s Name  ______________

