MARKETING 11

3-D STORE LAYOUT MODEL PROJECT
DUE DATE:  Monday November 6, 2017
MARKS: 100 MARKS

Description:  You have already chosen your retail stores for your Business Plan – this is the same store you will design your 3D Layout for.  Each store is to be created as if the roof of the building was missing and you were looking directly down on it.  

Step 1: 

Brainstorming your store model – fill out brainstorming template (pg 2 and 3) and email by end of today’s class (rsangha@sd38.bc.ca)
Step 2: 

Draw out a scaled floor plan of the store on paper and hand into Marketing 11 folder by end of class.
Step 3:

Create your model.


Your store should include the following:

· 1 (or 2 floors if necessary)
· The placement of partitions or dividers within the store for different areas.
· The placement of fixtures (display counters, wall units as well as store equipment such as cash registers, etc)

· The nature of goods on the shelves by product category.  

· Display windows

· Location of stock room or storage areas, washroom(s), staff room, change room etc
· Exits and entrances
· Flooring (tiles, carpet….)

· Lighting (if you can manage it)
· Wall coverings

· Main entrance to the establishment
· Extras such as parking lot/sidewalk etc

Step 4:

Provide a 1 page write up to accompany your 3D store model.  Your write up should justify/explain your choices of theme, colours, lighting, flooring, fixtures and wall coverings.

MARKETING 11

Store Model Brainstorming Template

Please answer the following question, you may use point form.

1. What type of store are you designing?

2. Who is your target market?

3. Describe the theme/personality of your store?

4. How will products be displayed?  List the types of fixtures you will use?

5. What colours will you use in your store?  Explain why.

6. What type of lighting will you have?  Explain why.

7. What type of flooring will you choose?    Explain why.

Make a list of the materials you will use for your model and who is responsible for bringing to school.

	Material
	Who is responsible?
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	CRITERIA
	EXCELLENT 
	GOOD/GREAT 
	AVERAGE 
	NEEDS IMPROVEMENT 

	Brainstorming Template
	Filled out thoroughly, well thought out answers
	Filled out completely, well thought out answers
	Filled out completely, some questions need attention
	Missing some answers, many questions need attention

	Target Market/

Personality/

Theme
	Met and exceeded the use of unique ideas/theme to target your market segment.
	Effectively targeted a specific group of individuals, through the personality, theme and mood
	Few items within the layout represent your target market
	Not related to the segment of market chosen for store

	General Layout
	Effectively creates an excellent comprehensive model capturing key principles of retail layout
	Effectively creates a good model capturing key principles of retail layout
	Demonstrates a partial understanding capturing some key principles of retail layout
	Model created needs attention towards the general retail layout

	Design
	Excellent choice of colour, flooring, lighting etc. 
	Good choice of colour, flooring, lighting, etc.
	One of the choices of colour, flooring, lighting etc needs attention
	The complete choice of colour, flooring, lighting etc, needs attention, or is not evident

	Realism/Scale
	The model is an accurate / realistic representation of a store model (in terms of size & scale)
	A few attributes regarding scale and realism could be improved.
	The model is lacking many aspects of scale and realism
	The model is completely unrealistic and not to scale

	Creativeness
	Several of the items or objects used in the model reflect an exceptional degree of student creativity in their creation and/or display
	One or two of the items or objects used in the model reflect student creativity in their creation and/or display.
	One or two items or objects were made or customized by the student, but the ideas were typical rather than creative 
	The student did not make or customize any of the items in the model

	Completeness
	All requirements are met and exceeded.
	All requirements are met.
	One requirement was not completely met.
	More than one requirement was not completely met.

	Neatness
	Exceptionally neat, well put together, well thought out and time to assemble
	Well put together, may need a few changes, assembly is good
	Put together quickly and somewhat messy, assembly needs attention 
	Sloppy assembly, taped on items, needs serious attention and time. 

	Write-Up
	Exceptionally written write-up
	Few spelling and grammatical errors
	Several spelling or grammatical errors
	Excessive spelling and grammatical errors


Mr. Sangha

